‘ Main digital channels allocations by category Q3-2020

Top cateqories DISPLAY EVENTS

ASSOCIATIONS

SERVICES TOURISM LEISURE
AUTOMOTIVE INDUSTRY

POINT OF SALES

TRANSPORTATION

SERVICES

HOUSEHOLD APPLIANCES (inc. CLEANING)
TELECOM OPERATORS

HORECA

Average

GAMING - LOTTERIES- CASINO Top cateqgories PAID SOCIAL

BEAUTY - HYGIENE

BELGIAN PUBLIC AUTHORITIES
FOOD

HEALTH-WELL BEING APPLIANCES
FINANCE

HOME CARE

EVENTS

TELECOM HARDWARE

OTHER

Average

60%

Top cateqories VIDEO HOME CARE

GAMES-TOYS

BODY CARE/SUN CARE

CULTURE, TOURISM, LEISURE, SPORTS
HEALTH-WELL BEING APPLIANCES
BODY CARE/PHARMA

SERVICES TOURISM LEISURE

FOOD

BEVERAGES

BEAUTY - HYGIENE

Average

80% 100% 0% 20% 40% 60% 80% 100%

BUILDING, RENOVATION, INDUSTRIAL EQ. Top cateqgories SEA

ENERGY - FUELS

FURNISHING, DECORATION

TELECOM HARDWARE

HOUSEHOLD APPLIANCES (inc. CLEANING)
EQUIPMENT HOME & OFFICE

FINANCE

ASSOCIATIONS

TRANSPORTATION
MEDIA+PUBLISHING+COM

Average

0% 20% 40% 60%

CONNECTIONS AGENCY

O space

Horizontal %: 100% = total value invested in digital

80% 100% 0% 20% 40% 60% 80% 100%

Source : UMA Digital Benchmark Q3-2020

Categories displayed invest 20,5% of total cross media value



